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Arts research
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Statistical Insights on the Arts

16 reports to date
m Volunteers in the arts and culture

m Donors to arts and culture organizations

m Artists in Canada
m Consumer spending on culture

m Who buys books

m Arts attendance

Available for free at HillStrategies.com
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Arts Research Monitor

m Free monthly report

® Summaries and links to research evidence

m Free, categorized, searchable information

at ArtsResearchMonitor.com
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ArtsResearchMonitor.com

m Evidence-based management for the arts ...
Arts advocacy
Arts attendance & participation
Arts education
Arts funding & finances
Copyright and the arts
Creative class, cities, people, neighbourhoods
Diversity & immigration
Facilities
Human resources
Internet, technology & the arts
Miscellaneous resources
Nonprofit sector information

Organizational planning, management, governance & marketing

Partnerships

Provincial and local information

State of the artist: earnings, growth, etc.
Volunteers & donors

Women in the arts
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ArtsResearchMonitor.com
m Evidence about arts disciplines

Performing arts
Media arts

Reading, writing, publishing and literacy

Visual arts

m Impacts of the arts
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1) Impacts of a vibrant
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Reliable sources

Hill Strategies Research
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artistic & cultural

social / civic

innovation X .
economic / business
governance
Source: Creative Cities, Canadian Policy Research Network 25

The infrastructure of urban
creativity
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Factors in creativity
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Source: Harvard Business Review, Theresa Amabile, as reported in 6 Myths
of Creativity by Bill Breen, Fast Company magazine, 2004. 27
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National Arts and Youth
Demonstration Project

McGill University
Dept of Social Work
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"
Comparison of arts participants vs.
control group of children
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Comparison of arts participants vs.
control group of children

National Arts and Youth
Demonstration Project
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Key stats on artists
Canada Waterloo

Number of Region
artists 131,000 1,700

# per 1,000 8.0 6.7

Average $23,500 $21,200
earnings

Ec%mggj%sd %ﬁr? 26% gap 38% gap

overall labour
force

Source: A Statistical Profile of Artists in Canada, Hill Strategies Research, 200435




Key stats on artists

Medium CMAs in Canada
(250,000 - 700,000 population)

CMA Artists per 1,000 labour force
= Victoria 14.2
= Halifax 9.7
= Winnipeg 8.3
n St. Catharines-Niagara 7.1
= London 6.8
= Hamilton 6.8
n Kitchener 6.7
= Quebec City 6.5
= Oshawa 5.0
= Windsor 4.3

Source: Artists in Canada’s Provinces, Territories and Metropolitan Areas,
Hill Strategies Research, 2004 37

~ EE—
Artists in Waterloo Region

m Local postal areas with high artistic
concentrations
N2G (central Kitchener, 15 per 1,000
labour force)
N2L (west-central Waterloo, 14)
N2H (cenfral Kitchener, 12)

N2C (south Kitchener, 10)

Source: Artists by Region in Ontario, prepared for the
Ontario Arts Council by Hill Strategies Research, 2005 38
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Canada: More than triple the
# of artists (1971 to 2001)

= 337
0 Artists

259
250
200 185

181
150 165
138 Overall labour force
100 1
1971 1981 1991 2001

Source: A Statistical Profile of Artists in Canada, Hill Strategies Research, 2004 39




Growth in artists vs. overall
labour force, 1991 to 2001

Overall

Artists

City of
Kitchener

Overall

Artists

0 10

30 40 50 60

Source: Artists bz Region in Ontario, Ontario Arts Council, 2005
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Figure 1

Talent Index for Canadian Cities, 2001
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Source: Competing on Creativity: Focus on Halifax, by Meric Gertler and Tara Vinodrai,
University of Toronto Dept. of Geography, for Greater Halifax Partnership, 2004. 45
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Figure 2 Bohemian Index for Canadian Cities, 2001
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Source: Competing on Creativity: Focus on Halifax, by Meric Gertler and Tara Vinodrai,
University of Toronto Dept. of Geography, for Greater Halifax Partnership, 2004. 45

Figure 3  Mosaic Index for Canadian Cities, 2001
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Source: Competing on Creativity: Focus on Halifax, by Meric Gertler and Tara Vinodrai,
University of Toronto Dept. of Geography, for Greater Halifax Partnership, 2004. 44
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Figure 4 Tech Pale Index for Canadian Cities, 1999
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Source: Competing on Creativity: Focus on Halifax, by Meric Gertler and Tara Vinodrai,

University of Toronto Dept. of Geography, for Greater Halifax Partnership, 2004. 45
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How to get there?
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Art gallery finances in Ontario
Before (1993)

Chart 4: Revenue sources of 21 Ontario public art galleries,
1993 and 2003

After (2003)

$1.2 million
Government (1%)
$53 million

(85%)

§7..2 millon

M%) private

2.4 million

%) 2003

1993

Eamed
$27 milion
(25%)

Government!
$67 millon
(63%)

rivate
$12 milion

Source: A Profile of Art Galleries in Ontario, Phase One: A Statistical Profile, prepared for the

Ontario Association of Art Galleries by Hill Strategies Research, April 2005. g3
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Thank youl

Questions?

Kelly Hill
Hill Strategies Research
Facts~Stats~Insights
Hamilton
kelly@hillstrategies.com

www.hillstrategies.com

www.ArtsResearchMonitor.com
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